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Tesco trials new Price Promise amid scrapping 
rumours

Tesco boss Dave Lewis is facing a pivotal decision over 
the future of the retailer’s Price Promise scheme, 

amid speculation the supermarket giant is planning to 
simplify or even scrap it altogether.

Tesco told the Grocer it was conducting trials at stores 
in Northern Ireland of a revamped version of Price 
Promise – which launched across the UK in March 
2013 – under which customers can receive instant 

money off at the till.

Currently consumers receive vouchers to use on 
future purchases, capped at £10, if their basket of 

goods (both own label and branded) is more 
expensive than that at rivals Asda, Morrisons, and 
Sainsbury’s. Some analysts claim the scheme is too 

confusing and not a big enough draw to ensure 
consumer loyalty, especially when taking into account 

competition from the discounters.

http://www.thegrocer.co.uk/stores/prices-and-promotions/tesco-
trials-new-price-promise-amid-scrapping-rumours/525630.article

Morrisons abandons price-matching as Match 
& More goes mainstream

Morrisons is set to overhaul its Match & More loyalty 
scheme and is abandoning the price-matching element.

Launched a year ago with great fanfare by former CEO 
Dalton Philips, Match & More was the first major 

supermarket scheme to price match against both Aldi 
and Lidl, as well as other traditional supermarket rivals.

The scheme has been under review for some time and 
The Grocer reported in September that current CEO 
David Potts had given his strongest hint yet that it 
would either be ditched or radically overhauled.

Following reports in the press, Morrisons confirmed 
that the scheme would be changing from 2 November.

http://www.thegrocer.co.uk/stores/prices-and-promotions/morrisons-
abandons-price-matching-as-match-and-more-goes-

mainstream/525610.article

Trailer of Kellogg’s breakfast bars 
stolen from Lockerbie Lorry Park

A trailer loaded with more than nine tonnes 
of breakfast cereal bars has been stolen from 

a lorry park in the south-west of Scotland.

Police Scotland said the load, which was 
worth about £45,000, was inside a trailer in 

red Curries livery.

It was taken from Lockerbie Lorry Park at 
Johnstonebridge at about 02:30 on Thursday.

Det Con Martin Lumsden said there was 
clearly an element of planning involved in 

the theft of the Kellogg’s products.

http://www.bbc.co.uk/news/uk-scotland-south-scotland-
34485991

http://www.thegrocer.co.uk/stores/prices-and-promotions/tesco-trials-new-price-promise-amid-scrapping-rumours/525630.article
http://www.thegrocer.co.uk/stores/prices-and-promotions/morrisons-abandons-price-matching-as-match-and-more-goes-mainstream/525610.article
http://www.bbc.co.uk/news/uk-scotland-south-scotland-34485991
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Cadbury and Mumsnet announce new ‘six-figure’ 
partnership

Cadbury has joined forces with parenting website Mumsnet in 
a new partnership.

The year long, six-figure, deal launches this month and will see 
the duo working together to deliver new content, with a focus 
on seasonal trading and product launches, alongside on-site 

promotions, recipes, advertising and competitions.

Mumsnet users will also be testing and giving feedback on 
Cadbury products and marketing throughout the year. The 

deal represented the “continued shift to digitisation of 
communications” within Mondelez, said area media manager 

Derek Luddem, adding it was a reflection of the consumer 
behaviour seen in the UK.

http://www.thegrocer.co.uk/buying-and-supplying/marketing/cadbury-and-
mumsnet-announce-new-six-figure-partnership/525611.article

Hovis ‘boy on a bike’ ad gets 21st century makeover

Hovis revealed its first TV push in three years – a modern take 
on the brand’s ‘boy on a bike’ advertising.

The push will promote the fortified Good Inside range that 
made its debut in August with three sliced loaves, and is 
being expanded from this week with sandwich thins and 

flatbreads.

The TV ad, created by agency Mother, is based on the idea 
that children should be outside having adventures and 
enjoying a healthy lifestyle. It uses CGI to depict three 

children trying to escape the clutches of a house that will stop 
at nothing to keep them inside. A modern sound-track merges 

with the originals Hovis music – Dvorak’s New World 
Symphony.

http://www.thegrocer.co.uk/buying-and-supplying/marketing/hovis-boy-on-a-
bike-ad-gets-21st-century-makeover/525614.article

http://www.thegrocer.co.uk/buying-and-supplying/marketing/cadbury-and-mumsnet-announce-new-six-figure-partnership/525611.article
http://www.thegrocer.co.uk/buying-and-supplying/marketing/hovis-boy-on-a-bike-ad-gets-21st-century-makeover/525614.article
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Tesco sees new fall in profits

Troubled supermarket Tesco has announced a further big fall 
in profits as it struggles to turn its business around.

Underlying profits for the first half of its financial year were 
£354m, 55% down on the same period las year, when it 

made £779m.

Its pre-tax profit was £74m, compared with a loss of £19m 
for the same period a year ago.

Like-for-like sales were down 1.1% for the UK but the 
volume was up 1.4%.

The group warned price deflation was still having a 
detrimental effect.

Chief executive Dave Lewis said in a  BBC interview he was 
“quietly confident” about Tesco’s turnaround, admitting the 

group hit a low point at the end of last year.

http://www.bbc.co.uk/news/business-34462244

Old Speckled Hen moves in speers for Halloween

Greene King has extended Old Speckled Hen into the speers – spirits beers –
market with the launch of a Halloween limited edition.

Rolling out to Tesco now, Old Spirited Hen is a toffee apple beer that blends 
“rich toffee flavours with crisp fruit” through the addition of apple liquor. It 

carries a £1.79 rsp and is also available at £6 for four.

“With new orange and black hues on the label, this gives a classic ale a 
refreshingly spooky new twist,” said the brewer, adding the beer was 

expected to be available until stock ran out in November. 

http://www.thegrocer.co.uk/buying-and-supplying/new-product-development/old-speckled-hen-
moves-into-speers-for-halloween/525620.article

http://www.bbc.co.uk/news/business-34462244
http://www.thegrocer.co.uk/buying-and-supplying/new-product-development/old-speckled-hen-moves-into-speers-for-halloween/525620.article
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Morrisons under fire over sale of ‘risky’ kangaroo meat

Morrisons has come under fire for selling kangaroo meat, which 
campaigners claim poses an “unacceptable” risk to human health and 

raises serious animal welfare concerns.

Vegan group Viva! has directed a long-running campaign against the 
sale of kangaroo meat by Iceland and Lidl, and held protests outside 

Iceland stores earlier this year.

The group was quick to pounce on Tesco when it listed Highland Game 
Kangaroo burgers last month, and said the retailers responded to its 
concerns by “almost immediately” pulling the product from shelves.

Viva! has now turned its attention to Morrisons, which recently 
launched kangaroo steaks from Holme Farmed Venison.

Viva! campaigns manager and deputy director Justin Kerswell said the 
group was “particularly concerned” that Morrisons was recommending 
the Holme Farmed Kangaroo steaks be served “medium rare to retain 

moisture and flavour”.

The group has written to Morrisons MD David Potts pointing to 
evidence suggesting kangaroo meat is often riddled with salmonella, 

e.coli and toxoplasma gondii, which can lead to toxomaplosis.

http://www.thegrocer.co.uk/buying-and-supplying/food-safety/morrisons-under-fire-over-
sale-of-kangaroo-meat/525737.article

Argos in same-day delivery push ready for Christmas

Argos has upped the ante on home deliveries by becoming the first 
British retailer to offer a same day service across the UK up to 22:00, 

seven days a week.

And it says it will operate the scheme, named Fast Track, 364 days a year.

The service, will cover Argos’s 20,000 most popular products.

John Walden, Chief executive of Home Retail Group (which owns Argos), 
said: “Argos led the way with click & collect 15 years ago.”

“And customers can continue to shop with us in the traditional ways if 
they choose to. But we believe Fast Track is the next big innovation and 
brings shopping into the digital age for customers, allowing them to get 
up to 20,000 products in their hands faster than ever before. No other 

retailers can offer the breadth of products immediately or at that 
speed.”

Customers have the choice of four time slots every day, including up 
until 22:00 for a flat fee of £3.95

http://www.bbc.co.uk/news/business-34460149

http://www.thegrocer.co.uk/buying-and-supplying/food-safety/morrisons-under-fire-over-sale-of-kangaroo-meat/525737.article
http://www.bbc.co.uk/news/business-34460149
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CONTACT
If you would like to discuss any field marketing requirements or any other aspects of the RSS 

operation, one of our Directors would be delighted to hear from you.

Grocery Multiples Joe McManus joemcmanus@rss.uk.com 07971 889875

Grocery Tactical Graeme Kelly graemekelly@rss.uk.com 07773 389308

Cash & Carry/Convenience Chris Rhodes chrisrhodes@rss.uk.com 07792 027433
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