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Coca-Cola is brand most resilient to own-label, 
research says

Coca-Cola is the fmcg brand most resilient to own-label 
competition, new research has suggested.

Almost half (48%) of 840 consumers polled by brand insight 
specialists Instantly said they would never forsake the 

brand for a supermarket own-label equivalent.

By comparison, just 33% of shoppers said they would not 
be tempted to trade in Pepsi for own-label fizz.

Meanwhile, 38% of shoppers said they would never trade 
in Cadbury chocolate for own label, and 35% said they 
would always pick Heinz ketchup over the own-label 

version.

When deciding to buy own-label over a branded product, 
the majority of respondents (58%) said price was the 

biggest motivating factor.

As for purchasing branded products over own label, taste 
and quality came out as the top drivers, getting almost half 

of the votes (49%).

http://www.thegrocer.co.uk/buying-and-supplying/marketing/coca-
cola-is-brand-most-resilient-to-own-label-research-says/523356.article

Sainsbury’s Brand Match goes online

Sainsbury’s is rolling out its Brand Match scheme 
to online orders from 19 August.

The web-version of the scheme will be an exact 
replica of how it currently works in-store, 
comparing the total price of branded lines 

against Asda.

Sainsbury’s online shoppers will receive a 
message confirming whether or not their basket 
was better value at Sainsbury’s than Asda. If it is 
not, they will receive a money-off Brand Match 

coupon, up to the value of £10, that can be 
redeemed against their next online shop.

http://www.thegrocer.co.uk/stores/prices-and-
promotions/sainsburys-brand-match-goes-

online/523352.article

Ferrero unveils Christmas marketing and 
innovation

Ferrero has unveiled a raft of NPD and marketing 
activity to drive its confectionary brands this Christmas.

It is introducing Kinder Chocolate Happy (rsp: £2), a 
sharing bag containing 12 individually wrapped 

chocolates in seasonal shapes, as well as Kinder Surprise 
winter pack with festive-inspired wrapping. Ferrero 

Rocher, meanwhile, will get a larger 240g version of the 
chocolate egg-style Grand Rocher (rsp: £8.99)

A Kinder Bueno campaign starting in September is being 
run in conjunction with high street retailers and will see 
10 fashion prizes given way every day until Christmas.

Later in autumn, Ferrero will kick off a £3.6m campaign 
for its praline chocolates, beginning with press ads for 

the Ferrero Collection from 5 October. November brings 
the start of a seven-week TV run for Rocher, along with 

sampling and digital activity, with Ferrero Collection 
joining Rocher on TV for three weeks from December.

Ferrero sales grew 24.5% last Christmas [Nielsen 17 w/e 
27 December 2014].

http://www.thegrocer.co.uk/buying-and-
supplying/marketing/ferrero-unveils-christmas-marketing-and-

innovation/523406.article

http://www.thegrocer.co.uk/buying-and-supplying/marketing/coca-cola-is-brand-most-resilient-to-own-label-research-says/523356.article
http://www.thegrocer.co.uk/stores/prices-and-promotions/sainsburys-brand-match-goes-online/523352.article
http://www.thegrocer.co.uk/buying-and-supplying/marketing/ferrero-unveils-christmas-marketing-and-innovation/523406.article
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Corona brings the beach to London with Old 
Street experiential event

Corona brought the beach to London last week with a 
hybrid of outdoor display and experiential activity near Old 

Street station.

The brand created a mini beach with deckchairs, palm trees 
and a Corona bar, while two 96-sheet displays behind the 

installation featured 3D bottles of Corona. The posters 
featured the text ‘Find your beach’ and ‘Log off. Lime in’. 
Brand embassadors were on hand to distribute bottles of 

Corona, and direct passers-by to the nearby Hoxton Square 
Bar & Kitchen, the flagship venue of the brand’s 

programme to create a beach experience in bars across the 
UK.

The Old Street activity, which ran from Wednesday to 
Sunday, was accompanied by large digital display ads in 

four locations in London and Manchester, showing the sun 
setting in real time.

Click here to see the pics…
http://www.thegrocer.co.uk/buying-and-supplying/marketing/corona-

brings-the-beach-to-london-with-old-street-event/523384.article

Sainsbury’s revamps website

Sainsbury’s has delivered a major online revamp 
with what it described as an “omni-channel” 
approach to make its total online presence 

similar to appearance.

It has optimised the Sainsbury’s.co.uk homepage 
to make the shopping and browsing experience 
easier on all devices from personal computer to 

tablet.

The responsive revamp is designed to ensure that 
whatever device a customer uses, the website 

will recognise the device and reshape itself 
accordingly.

http://www.thegrocer.co.uk/channels/online/sainsburys-
revamps-website/523382.article

Craft beer boom pushes boozy trademark 
applications up 12%

A 12% hike in the numbers of trade mark applications 
for beers has  been partly attributed to the craft beer 

boom.

City law firm RPC has said 1,485 trade marks for beer 
products were registered in 2014, compared to 1,331 in 

2013.

Based on registrations for beer duty, new brewery 
openings in the UK have picked up pace, with 291 

setting up shop in 2013-14 compared with 101 in 2009-
10, according RPC. Estimates of the total number of 

breweries in operation range from the 1,285 recorded 
by the Campaign for Real Ale in the Good Beer Guide 
2015, to the more than 1,400 estimated by the British 

Beer and Pub Association.

RPC claimed the rise in trade mark registrations was 
also, anecdotally, due to an increase in supermarket 

own-label ale ranges.

http://www.thegrocer.co.uk/buying-and-
supplying/categories/alcohol/craft-beer-boom-pushes-boozy-

trademark-applications-up-12/523300.article

http://www.thegrocer.co.uk/buying-and-supplying/marketing/corona-brings-the-beach-to-london-with-old-street-event/523384.article
http://www.thegrocer.co.uk/channels/online/sainsburys-revamps-website/523382.article
http://www.thegrocer.co.uk/buying-and-supplying/categories/alcohol/craft-beer-boom-pushes-boozy-trademark-applications-up-12/523300.article
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Komodo Dragon looks to burn up Tesco shelves

The UK’s hottest-ever commercially grown chilli is set to 
spice up the nation as it hits supermarket shelves this 

week.

The Komodo Dragon, which measures at 1.4m on the 
Scoville scale, is 400 times hotter than the average 

Jalapeno pepper and beats the very hot Scotch Bonnet 
which weighs in at 350,000 Scovilles.

It is grown by Britain’s largest chilli producer, Salvatore 
Genovese, on his parents’ Bedfordshire farm, which was 

once used to grow much milder product: cucumbers.

The Komodo Dragon lulls its eater into a false sense of 
security with a ‘fruity’ taste before delivering a fiery kick, as 

brave Tesco customers will now be able to discover. 

From 14 August, the chilli will be rolled out in 500 branches 
of the store at the price of £1 for 45g.

http://www.thegrocer.co.uk/stores/ranging-and-
merchandising/komodo-dragon-looks-to-burn-up-tesco-

shelves/523267.article

Irn Bru glass bottle return service 
ended by AG Barr

AG Barr has announced the end of its 30p glass 
bottle return after more than 100 years.

From 31 December, retailers will no longer be 
able to accept the used bottles returned by 

shoppers in exchange for 30p.

The Scottish soft drinks business has spent £5m 
on new high speed filling machinery for the glass 
range and has decommissioned the glass bottle 

washing infrastructure in its Cumbernauld 
factory.

The popular 750ml glass bottle line including 
brands Irn Bru, Cream Soda and Cola will all still 

be available.

Barr has maintained that the change in the 
return system will not affect the product price 
and they will continue to offer retailers the £1 

price marked packs.

http://www.thegrocer.co.uk/buying-and-
supplying/marketing/irn-bru-glass-bottle-return-service-

ended-by-ag-barr/523439.article

Salmonella scare forces Tesco free-from 
product recall

Tesco has been forced to recall one of its “Free From” 
chocolate products due to a scare over the possible 

presence of Salmonella.

The Food Standards Agency (FSA) announced the 
product recall for its Tesco Free From Belgium Chocolate 

Wafer products, which it said was due to the possible 
presence of the bug.

http://www.thegrocer.co.uk/buying-and-supplying/food-
safety/salmonella-scare-forces-tesco-free-from-product-

recall/523475.article

Tesco commits to 100% British milk for its 
own-label yoghurt

Tesco has pledged all its own-label yoghurt will be made 
with British milk from March 2016, according to farmer 

protest group Farmers for Action.

FFA announced the move in a statement on Thursday 20 
August, following a meeting with the retailer on the 

current dairy farmer crisis.

http://www.thegrocer.co.uk/buying-and-
supplying/categories/dairy/tesco-commits-to-100-british-milk-for-

its-own-label-yoghurt/523480.article

http://www.thegrocer.co.uk/stores/ranging-and-merchandising/komodo-dragon-looks-to-burn-up-tesco-shelves/523267.article
http://www.thegrocer.co.uk/buying-and-supplying/marketing/irn-bru-glass-bottle-return-service-ended-by-ag-barr/523439.article
http://www.thegrocer.co.uk/buying-and-supplying/food-safety/salmonella-scare-forces-tesco-free-from-product-recall/523475.article
http://www.thegrocer.co.uk/buying-and-supplying/categories/dairy/tesco-commits-to-100-british-milk-for-its-own-label-yoghurt/523480.article
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CONTACT
If you would like to discuss any field marketing requirements or any other aspects of the RSS 

operation, one of our Directors would be delighted to hear from you.

Grocery Multiples Joe McManus chrisrhodes@rss.uk.com 07971 889875

Grocery Tactical Graeme Kelly graemekelly@rss.uk.com 07773 389308

Cash & Carry/Convenience Chris Rhodes joemcmanus@rss.uk.com 07792 027433

mailto:chrisrhodes@rss.uk.com
mailto:graemekelly@rss.uk.com
mailto:joemcmanus@rss.uk.com

