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Marmite FSDU 
Limited Edition Lighter Taste 

Desperados / Bulmers 
FSDU 

Lynx FSDU 
New Lynx products 
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Hardys Wine 
Chance to win a signed cricket bat 
or 1 of 3 TV passes for Ashes test 

Sampling 
Red Devil’s Barbecue Sauce 
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Tanqueray 
Inline Plinth Display 

Free Glass 

Gordon’s Gin 
Hot Spot Display 
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Captain Morgan sails into Bacardi territory with 
new white rum 

 
Diageo is launching a £1m+ campaign for new spirits variant 

Captain Morgan White Rum. 
 

The drive kicked off on Facebook last week, and broke on TV 
screens 3rd August, with five different 20-second ads, each 

finishing with the message ‘white run has a new captain’. Also 
including out of home ads and a Buzzfeed partnership, the 

campaign is expected to reach three quarters of the UK adult 
population. 

 
Captain Morgan is the number two rum brand, and is growing 
fast, with sales up 19.1% to £87.6m. The lion’s share of sales 

are for its Spiced variant, at £68.2m, which also accounted for 
almost all the growth. With the launch of Captain Morgan 

White, Diageo is directly taking on main competitor Bacardi, 
which is in less rude health with sales down 2.8% to £128.4m 

[Nielsen 52 w/e 25 April 2014]. 
 

http://www.thegrocer.co.uk/buying-and-supplying/new-product-
development/captain-morgan-sails-into-bacardi-territory-with-new-white-

rum/522673.article  

Blackthorn cider goes Gold in premium rebrand 
 

C&C Brands is overhauling its Blackthorn Cider range in an 
effort to reposition it as a more premium product. 

 
The flagship 4.7% abv Blackthorn cider will now be known as 

Blackthorn Gold, which C&C said reflected “the smooth, 
golden taste cider drinkers have come to expect”. The new 
packaging retains the design elements of the current cans 

and bottles. 
 

C&C is also introducing a new variant, 5.5% abv Blackthorn 
Reserve, which will be available in a two-litre PET bottle, 

replacing the ordinary two-litre Blackthorn SKU. 
 

There are two other variants that remain unchanged: 5% abv 
dry cider Blackthorn Dry, and 4% abv dark fruit flavour Black 

‘n Black. 
 

http://www.thegrocer.co.uk/buying-and-
supplying/marketing/blackthorn-cider-goes-gold-in-premium-

rebrand/522841.article  
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Arla Milk 
For 1 to 5 year olds 

Volvic 
FSDU 

Summer Bonus 
Spend £40 or more for 4 out of 5 
weeks to save £15 on next shop 



Merlin House, Mossland Road, Hillington Park, GLASGOW, G52 4XZ 

MARKET UPDATE – Retail 

Head Office: 0141 882 7100 Email: enquiries@rss.uk.com 

www.rss.uk.com 

Chupa Chups 
FSDU 

Cocktail Sampling Croft Sherry 
Free packet of vegetable seeds 
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Morrisons threatens legal action amid milk 
protests 

 
Morrisons has threatened to take legal action against 
farmers, as protests over low milk prices continue to 

escalate. 
 

Despite a legal warning given to protesters in Scotland, 
farmers plan to carry out more ‘Milk Trolley Challenge’ 
protests by clearing supermarket shelves of milk then 

buying it up in bulk. 
 

A letter from Morrisons to farmers in Ayrshire said their 
protest was causing “significant disruption” and the 

supermarket reserved the right to seek an injunction to 
prevent demonstrations. 

 
http://www.foodmanufacture.co.uk/Supply-Chain/Morrisons-issues-

legal-warning-to-protesting-farmers  

What shoppers want from food labelling 
 

Consumers around the world are more label-conscious than ever 
before, according to new research from global colouring foods 

firm GNT. 
 

Over half (53%) of shoppers in European supermarkets look at 
food labels in more detail now than five years ago, which rises to 
64% in the US, 75% in South America and 84% in Asia, the data 

showed. 
 

The research analysed the shopping habits of more than 5,000 
people in 10 countries, also showed that 68% of consumers 

worldwide were drawn to products with natural ingredients in 
them. 

 
Nearly 70% of those asked said they wanted clearer labelling and 

55% of consumers asked looked for shorter labels. 
 

Demand for increasingly healthy diets was also driving consumers 
to pay more attention to food labels. Almost 70% of consumers 

asked said they would choose a healthier option in a supermarket, 
especially if it was clearly labelled as such. 

 
http://www.foodmanufacture.co.uk/Ingredients/Food-labelling-more-of-a-

concern-for-consumers  
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Sampling 
Mikado 

Malibu 
Free coconut cup  

McVitie’s Deli Choc 
FSDU 
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Jack Daniel’s 
Win a personalised Jack Daniel’s neon sign 

Back To School 
FSDU 
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Krispy Kreme 
Win the ultimate stateside adventure 

Fuel Save 
Ends 31st August 

Absolut Vodka 
Free cocktail measure jigger 
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Power Aisle 
Back To School 

Lucozade 
Display 



Maltesers flies high with £10m advertising space splurge 
 

Confectionary’s biggest brands have splurged £66.3m on traditional ad space 
over the past year, an increase of 3.5%, according to Ebiquity [52 w/e 30 March 

2015]. 
 

Maltesers tops the table after increasing ad spend by 22.4% to £9.9m, with the 
bulk spent on TV. The Mars brand is flying high partly as result, with sales up by 

£3.5m [IRI]. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.thegrocer.co.uk/reports/digital-features/confectionery-report-2015/maltesers-
flies-high-with-10m-advertising-space-splurge/522432.article  
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Chocolate snacking has halved in the 
past 12 years 

 
Snacking on chocolate has reached an all-

time low, exclusive research for The Grocer 
has revealed. Chocolate’s share of out of 
home snacking occasions has more than 

halved in the past 12 years, from 19% in 2002 
to just 9% last year [Kantar Worldpanel]. 

 
The decline has been almost entirely driven 
by consumers switching to other products, 

with cakes, pastries and sandwiches enjoying 
the greatest gains at chocolate’s expense. 
Fruit accounted for just a fraction of the 

switching. 
 

http://www.thegrocer.co.uk/reports/digital-
features/confectionery-report-2015/exclusive-
chocolate-snacking-has-halved-in-the-past-12-

years/522482.article  
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The sweet smell of success: NPD drives confectionary gains 
 

NPD has been crucial for confectioners over the past year, with candy players 
investing in a new breed of softer gummy sweets and chocolate brands forking out 

on snacking formats and innovative new flavours. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.thegrocer.co.uk/reports/digital-features/confectionery-report-2015/the-sweet-smell-
of-success-npd-drives-confectionery-gains/522388.article  
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Shoppers are split on 
confectionary till bans 

 
The removal of sweets and chocolate from 

supermarket checkouts and other 
prominent parts of stores isn’t as popular 

with shoppers as the anti-sugar lobby 
might suggest, according to a new study 

for The Grocer. 
 

Consumers are split on the question of 
whether supermarkets should remove so-
called guilt lanes from their outlets, a step 

Tesco took last year in banning 
confectionary from its tills. Just over half of 

shoppers (53%) agree with such moves, 
47% disagree, according to poll of 2000 

consumers by Harris Interactive. 
 

http://www.thegrocer.co.uk/reports/digital-
features/confectionery-report-2015/revealed-

shoppers-are-split-on-confectionery-till-
bans/522479.article  
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