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Sailor Jerry Spiced Rum 
FSDU – Free pack of 4 cups 

Bacaradi 1L Promo 
In line plinth display – Free lime squeezer and Mojito recipe 
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Consumer confidence at nine-year high - Nielsen 
 

According to latest figures from Nielsen, consumer 
confidence in the UK hit 97 in the first quarter of 2015 its 

highest level for nine years. 
 

The data showed that: 
- People saying that they changed spending habits to save 

money stood at 56% - the second lowest point on record 
- People feeling that now is a good time to make 

purchases rose 3 points to 45% - the highest level since 
the question first appeared in the survey in 2008 

 
http://www.talkingretail.com/category-news/supermarket/consumer-

confidence-nine-year-high-nielsen/  

Family spending power rises in April – Asda 
Income Tracker 

 
According to the latest Asda Income Tracker for April, 

discretionary incomes – the income left after taxes and 
essentials like rent, utilities and bills have been deducted – 

increased £17 on the same period the previous year. 
 

The data showed that the average UK household had £187 a 
week of discretionary income in April, while the cost of food 

and drink was down 2.8% on the previous year. 
 

http://www.talkingretail.com/category-news/supermarket/family-
spending-power-rises-april-asda-income-tracker/  
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Coupon use rises strongly from price match 
initiatives 

 
Price match initiatives by grocery retailers are driving an 

unrelenting rise in the number of money-off coupons 
redeemed in UK supermarkets. 

 
Figures from Valassis, which handles most of the retailer and 

brand-issued coupons passing through UK stores, showed 
that consumers redeemed 688m coupons worth £1.7bn last 

year. 
 

A large part of this was the redemption of 564m retailer-
issued coupons in 2014, up 21% on the previous year. 

 
http://www.thegrocer.co.uk/stores/consumer-trends/coupon-use-rises-

strongly-from-price-match-initiatives/519110.article  

Waitrose saves big with air efficiency at new 
distribution centre 

 
Waitrose’s new national DC in Milton Keynes is on course to 

save a small fortune on energy costs when it opens this 
summer because of improved efficiencies. 

 
 

The Buckinghamshire DC, spread over 45 acres at IDI Gazeley’s 
Magna Park development, is expected to save the supermarket 
group £7,400 a year in energy costs rising to £222,000 over the 

building’s lifetime and deliver a massive dent to climate-
warming carbon dioxide emissions. 

 
These are expected to be achieved through various 

technologies that reduce running costs through reduced loss of 
heat and chilled air. 

 
http://www.thegrocer.co.uk/stores/supply-chain/waitrose-saves-big-with-

air-efficiency-at-new-distribution-centre/519120.article  
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Sampling in stores 

Bulmers Zesty Blood Orange Taste The Difference Sparkling Pinot Rose 
Taste The Difference Sicilian Lemonade 

Sparkling 

Nature Valley Popcorn 
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Diageo moves Smirnoff packaging to premium 
 

Diageo has unveiled a new look for the UK’s top-selling off-trade 
spirits brand Smirnoff No.21 Red. 

 
Rolling out now, the revamp is designed to give the brand a more 

premium feel while keeping true to its heritage, said the drinks giant. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The Smirnoff eyebrow has become the most prominent feature on 
the bottle, while new ‘contemporary’ typography is designed to 
create a modern feel. A footer label features the Smirnoff shield, 

crown and signature to emphasis the heritage of the brand. 
 

http://www.thegrocer.co.uk/buying-and-supplying/marketing/diageo-moves-
smirnoff-packaging-to-premium/519112.article  

Sainsbury’s open Argos formats in stores 
 

Sainsbury’s is forging ahead with plans to reinvent the 
6% of shop floor space it no longer requires for grocery, 

with the launch of two Argos digital stores. 
 

The smaller format concepts opened in Sainsbury’s 
North Cheam, Surrey and Nantwich, Cheshire on 

Wednesday 27th May. 
 

A further eight Argos stores, which range in size between 
1,000 and 5,000 square feet, are due to open over the 

summer at Sainsbury’s West Hove, Crayford, Calcot, 
Bognor Regis, Durham, Rustington, Drumchapel and 

Keighley. 
 

More than 20,000 products will be made available for 
customer collection, and those who order Argos goods 

by 1pm will be able to pick them up by 4pm on the same 
day. 

 
http://www.thegrocer.co.uk/stores/store-design/sainsburys-opens-

argos-formats-in-stores/519127.article  
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Aldi overtakes Tesco in valuable brands survey 
 

Aldi has leapfrogged Tesco in the top 100 most valuable global retail brands chart. 
 

The discount retailer, which saw a 22% increase in brand value and is now worth $11.7bn, secured the 
eighth spot I the annual BrandZ ranking by WPP and Millward Brown. 

 
Fellow discounter Lidl also enjoyed a 27% uplift to $6.0bn, finishing at No.20 on the ladder. 

 
In stark contrast, Tesco – the only UK supermarket to score a global ranking – saw its brand value plummet 

by -37% to $9.4bn in the index, now in its tenth year. 
 

http://www.thegrocer.co.uk/channels/supermarkets/aldi-overtakes-tesco-in-valuable-brands-survey/519125.article  
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If you would like to discuss any field marketing requirements or any other 
aspects of the RSS operation, one of our Directors would be delighted to 

hear from you. 

Head Office: 0141 882 7100 Email: enquiries@rss.uk.com 

Grocery Multiples Joe McManus joemcmanus@rss.uk.com 07971 889875 

Grocery Tactical Graeme Kelly graemekelly@rss.uk.com 07773 389308 

Cash & Carry/Convenience Chris Rhodes chrisrhodes@rss.uk.com 07792 027433 
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